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BRAND IDENTITY

When | started with SyberWorks some components of the existing lobby, the first thing they see is
in 2004, | was hired to primarily brand, but bringing it up to date. our logo and they want to know
to re-design their website. After The response has been tremen- more about who we are and
reviewing the state of their brand dous. Our office is located on the what we do.

identity system, | decided it would first floor of an office building.

be best to do an overhaul, using When everyone walks into the

SyberWorks

Another version of the original logo. Notice the rough edges on the gears,

which have been affectionately termed ‘nurbs’.

yvberWorks’
Learn Anytime, Any Place

New Logo Design. My take on the logo was to give a metallic look to the

SyberWorks Es

Original logo design. | believe this piece was done by hand, scanned in and
then other features were added to it in Photoshop. This logo appeared on ] ]
. . - . gear and add more realism to the orb in the center of the gears. The swashes
some printed pieces but not on the existing website. N o )
were more accurately drawn. The addition of the tagline into the logo intro-
duced Franklin Gothic Medium as a font face for SyberWorks, which is used

in all of its collateral now.
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BRAND IDENTITY

SyberWorks’

Learn Anytime, Any Piace

: e
Al Lemieux Once the logo was approved, it was then applied to col- S
Senior Designer

lateral pieces including business cards, letterhead, tem-

‘];tlﬂ‘gi?;eguﬁik;goad plates for MS-Word, and other pieces.
Waltham, MA 02452
www.syberworks.com

P: 781.891.1999 ext. 206

F: 781.891.1994
alemieux@syberworks.com

SyberWorks’

Learn Anytime, Any Place

SyberWorks’

Learn Anytime, Any Place
www.syberworks.com
1-888-642-7078

411 Waverley Oaks Road

A Building 3, Suite 319
(€KY Schedule Waltham, MA 02452

winwsyberworks com Art for a circular mouse pad.
1-888-642-7078
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SyberWorks is an enterprise software developer. When a client purchases the software, it doesn’t come packaged in
any particular way. There are two main products, the Training Center and the Web Author. For the website and media
kit, | thought it might be cool to create some three-dimensional packaging for the products to give them an identity.

All of the product manuals have a similar treatment and all of the CD’s we deliver have the treatment seen here also.
The aim is to create a cohesive identity across all mediums.




PRESENTATION

Campus Student Logon
Entrance Interface
Website

SyberWorks Case Study 2007

SyberWorks sales team uses PowerPoint to
deliver their sales pitch. They didn’t have
a template or a unified graphical look for
their presentations and each sales person
was creating their own slides.

Here, I've used part of the logo as a back-
drop for the slides. Below is an example of
the graphical look applied to conceptual
graphics done in lllustrator.

/..’

IEEERAR!

"\ Student
I Database
Database
Interface
Course
Database
. LMS Logic

Campus
Graphical Design

10

Web Catalog

(Find a Learning Event)

Payment - Registration ]

J (eCommerce, Training Credits, Gift Certificates, Promotions)

Login Interface

(self-paced)

Formally Authored
JIT Content
Tests Only

Web-Based Courses

Virtual Classroom
(asynchronous)

Web Courses
Tests

Posted Files
Chat Room
Discussion Groups
Enrolled Students

Traditional Classroom
(synchronous)

Face-toFace ILT

Offline Learning Events
(self-paced or Mentored)

Web Conferencing
(synchronous)

Live or Recorded
Whiteboard

VOIP or Phone
Documents

Web Tour

Draw

Presenter Control

Testing
5 (Question Builder, Random Delivery, Question Reuse, Timed Tests, Proctored Tests)
Messaging Discussion Groups Event Email Chat
(Email and LMS) (Public/Private) Automated Reminder System (Text)
My Account Help Desk References Calendar
Student Account, Student Results Email Request to File Posting, Glossary, Displays Learning Events
Reporting, and Learning Plan Subject-Matter Expert JIT Course Topic Search Assigned to the Student

Organizational Hierarchy

Groups
(Membership Explicitly Defined or Defined by Query Wizard)

\

n

Content Management I I

Data Loader

I Subject Matter

Matadnriac

” Posting Categories I

Another example of the graphical look ap-
plied to presentation graphics. The evolv-
ing color scheme is derived from the logo.
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EMAIL/PODCAST/BLOG

SyberWorks has a series of marketing tools,
including blogs, press releases, and podcasts.
With each press release, bulk emails get sent out
to prospective clients and customers. Each email
newsletter has a feature graphic that is related
to the content. On the left is an example for the
article series and on the right is an example from
the podcast series.

Below are icons developed for the podcast and
transcripts. The podcasts are recorded and edit-
ed with Bias Peak Pro. GarageBand is sometimes
used to add bumper sounds and music and the
final audio is added to RSS feeds that left user’s
get notified via iTunes.

SyberWorks Case Study 2007

ESyber‘WorRsﬁ

Learn Anytime, Any Place

Syheer‘ks__'."a-.
E-learning S
Articlelseries

=

12

ESyberWorksﬁ

Learn Anytime, Any Place

Podcast Series
i
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e-Learning Jacknife

SvherWorks Lenrning
Management Syvstem hes all the
tocds vou need o deliver wour
online leaming eontent.

T firnell il inviee alwsiil Chee SpbaoriWorks
Learming Management System and be on
thi cutling edge of ¢ Leaming. conlecl Bob
Croldsrhneider al 7% -RBoo - piei or send an
el b0 ko sy Pk faimn.

ﬁi SyberWorks’

Loam Amyiime, Any Place
www.syberworks.com

Quarter page ad and campaign
for trade magazine. The con-
cept is that SyberWorks offers

a variety of solutions in a single
package for e-Learning imple-
mentation.
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One of the main pieces of software that SyberWorks
produces is the SyberWorks Web Author tool. This
Windows application converts Microsoft Word docu-
ments into SCORM or AICC compliant e-learning
courses.

The application icons were based on Windows 95
style icons, as can be seen in the top row in the bot-
tom image. The icons | developed started off in sketch
form (left) and using Illustrator and Photoshop, were
given a facelift and modernized.

m [/ ] '@SyherWnrksWehAuthnr =B
' i fa : : —=
\ % File L Zettings Tools  Language Descriptions Help

—

F &1 iR
& v B
Campus common graphics are a set of standard E N = = = — E
graphics that customers and prospects would get w ﬁ o=
with their branded campus. The icons on the left —

i f—
are the original icons and the one’s on the right @ @ é! ! ; @ ’ % Q :@ w h— & @ ﬁ
are the updated icons. - == (e

Adobe lllustrator and Photoshop were used in

hi!
gi
i

each case to add dimension and a touch of real-
ism.
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These graphics appear on the product pages on the
SyberWorks website. Each of these images, created in
lllustrator and embellished in Photoshop, represent con-
cepts related to each of the products, such as mobile
learning (below), web conferencing (right), schdule simu-
lator (opposite, top), and survey tool (opposite, bottom).

JANUARY
SUNDAY MONDAY TUESDAY WEDNESDAY  THURDAY  FRDAY  SATURDAY

e
e oy

! \
.....

JANUARY

MONDAY TUESDAY WEDNESDAY ~ THURDAY  FRIDAY  SATURDAY

16
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SyberWorks"® TV 7 s e s )
— 1ARE : : Search our site:

Search |
- search

Contact us today to learn more
about the right fit for your
organization's online training needs.

Home
LMS Product Suite

Learning Management

Services

Custom Learning Management [ LMS FREE TRIAL ]

A Training Company That Does It All .
g pany System Solutions

Benefits

Partnership Program
Since 1995, SyberWorks has been providing organizations

with total solutions to achieve their learning management, Cepes SyberWorks has been providing organizations with total The Boggs e-Learning
training, and career development goals. From a Web-based GSA Information solutions to achieve their learning management, training Chronicle

LMS that manages all modes of instruction (e-Learning, New Product Showcase . ’ !

classroom, and more), to authoring tools for e-Leaming, and career development goals since 1995. At the core of our

custom course development and hosting, we do it all. At the About Us product offerings is the SyberWorks Training Center, a New! The Online Training
core of our product offerings is the SyberWorks Training Free Trials completely scalable, Web-based Learning Management Content Journal

Center, a completely scalable, Web-based Learning
Management System (LMS) that offers your organization
ways to cost-effectively develop and manage all your training
needs.

Swystem (LMS) that offers vour organization ways to

cost-effectively develop and manage all your training needs. Contract Holder
[CRY\ Fss Contract GE-35F0735P

FS5 Contract GS2FI2TTP

* Web-Based Leamning Management System . “I\J?I:Ef;snegn%esaf ?;Srrgl 7 Eele?‘:lz?:g%ﬁseiuml

* Web-Based Leamning Portal Hosting o g T ’ 508 Bﬁ

* Web Author E-Leaming Course Development Tool 2 Web-Based Learning 2 Competency Management

+ Virtual Classroom for Blended Learning Management System 3 Off-the-Shelf

* Mobile Learning Hosting e-Learning Courses W3~ ;gTM!L}

* Seminar Logistics 2 Web Author e-Learning 3 Interactive Communication|

* Custom Courseware Development Course Development Tool > Market Your Training

+ Spftware Simulations with Audio - o

+ Justin-Time Training i élﬁ;‘éﬁ dClLE:-}Sai:rnoiig for Using the SyberWorks LMS

+ Web-based and E-Mail Deliverad Surveys ) ) <+ Self-Registration

+ Skills Management 2 Mobile Learning and E-Commerce

# Qffthe-Shelf E-Learning Courses + Custom Courseware > Web Conferencing and

# Interactive Communication Development Collaboration

+ Broadcast E-Mails to Market Your Training 3 Software Simulations - hin Pr

+ Sclf-Registration and E-Commerce with Audio artnership Program

+ Web Conferencing and Collaboration ) < Personalized e-Learning

# Partnership Program » SyberWorks LMS Program Support

+ Personalized Support Keyword Search
The SyberWorks website was well outdated by the time | arrived. The The solution includes a hybrid transitional markup solution with CSS
gaudy graphics and awful code structure, sans-CSS, left much to be styling, updated graphical treatments and Flash content. All of the
desired. markup has been validated and made level 1 WCAG accessible.
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